Orpington (4

Better for Business

Orpington 1t BID Renewal Survey

As the BID approaches the end of its first term, we would like you to let us know your
priorities for the next five years. This survey summarises the BID's projects across our
theme groups:

First For Access
First For Business
First For Investment

Please indicate how much importance you place on the various projects. There is
space for you to add comments or suggestions if you wish to do so.

1. To start with, please give us a few details about your business.

Your name

Business

Your position

Business address

Email

Phone

How long has

Your business been
frading in Orpington
town centre?

Are you receiving
Our business e-newsletters?

How did your business vote
in the original BID ballot?




For Customers

FOR CUSTOMERS: to improve Orpington's image and bring more people into town.

A The Orpington 1st website promotes the town centre and its businesses to a wide
audience, providing a full directory of all levy paying businesses, an interactive parking
map and Comprehensive News, Events and Offers sections. Since April 2013,
www.orpington1st.co.uk has had over 1 million hits from people looking for information

about our town centre. The BID's social media channels also reach thousands of people
every single month.

A The Orpington 1st Magazine is delivered to 14,000 homes with a further 1,000 available in
the town centre. It's also available to read online via our website. The magazine contains
a directory of all levy paying businesses, shares important news affecting businesses and
residents, and provides an opportunity for businesses to advertise at a subsidised rate. We
have also worked with other publications, such as 'Inside Kent' to ensure the town is being
promoted to as wide an audience as possible.

A The BID have organised and funded many events in the fown centre, such as Christmas’s
Light Up Orpington, The Big O Festival and Priory Live Music Festival. These events bring a
large boost in footfall on the day, showcase the town centre to a regional audience
and demonstrate to residents that they are part of a vibrant town.

2. How important do you rate the below?
very important  important  less important  not important

Town centre welbsite and
social media channels O O O

Orpington 15t Magazine O O O

Light Up Orpington O O O

Summer festivals and other
events O O O

O O0O0O

Please feel free to add any comments on the reverse of this page



: to improve the appearance of the high street and its feeling of safety.

A The BID successfully negotiated the creation of a town centre police team with whom we
work closely. We also part-fund the team to keep them dedicated to the high street.

A The BID funds and organises the Christmas lights and a programme of summer planting
to help create a pleasant and welcoming environment.

A Additional cleanups and fly-tipping removal are undertaken throughout the year.

3. How important do you rate the below?

very important  important  less important  not important

Town centre police team
Christmas Lights

Summer planting

OO0O0O
OO00O0O
OO00O0O
OO0O0O0O

Additional cleaning

Please feel free to add any comments on the reverse of this page



FOR ACCESS: to improve access to and within the town centre.

A Following the council’s decision to close public toilets across the borough, the BID opted
to provide facilities in Orpington town centre in recognition of their importance to
shoppers and visitors.

A The BID plans to carry out a comprehensive wayfinding audit with a view to implementing
a signage masterplan in our second term.

A The BID have negotiated free parking in loading bays after 6:30pm, the relocation of
disabled bays to more appropriate positions, general customer access to the disabled
carpark after 6:30pm and reduced cost customer parking for events.

A We also created an interactive parking map on our website and introduced a
Commercial Loading and Delivery scheme for independent businesses.

4. How important do you rate the below?
very important important  lessimportant  not important
Provision of publicly
accessible toilets O O O O
Improved signage O O O O
The BID’s role in negotiating O O O O

parking improvements

Please feel free to add any comments on the reverse of this page



